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Description of the discipline 

The course consists of two modules: "Financial Literacy and Media Literacy. 

The discipline "Financial and Media Literacy" is aimed at forming students' theoretical 

knowledge and developing practical skills in: effective personal finance management in the context of 

increasing the level of financial literacy; using the latest financial technologies in practice to form an 

optimal investment portfolio; countering financial fraud and identifying threats to personal financial 

security. The discipline involves a consistent and systematic study of the latest financial and digital 

services provided via mobile phone, social media services, alternative payment methods, marketplaces, 

the use of artificial intelligence in the digital media space, the essence of digital identification and 

biometrics; development of students' knowledge and skills in the field of technology and media 

communications. During the training, cases will be considered and worked on: media literacy; ability to 

work in a team and make decisions based on the analysis of data from open sources; monitoring and 

identifying fake information; creating own media content and establishing media communications; 

security and problem solving in the media environment; anti-bullying and lifelong professional 

development. 

 

Course structure 

 

№ 

 

Topic Learning outcomes Control 

measures 

1 Financial literacy: essence, 

necessity, main 

components. The influence 

of money psychology on 

the formation of a 

financially literate 

personality 

Acquiring skills to assess one's own level 

of financial literacy and ways to improve 

it in modern conditions. Familiarization 

with the psychological aspects of the 

perception of money and the vectors of 

their influence on the development of 

personal finances and the formation of a 

financially literate personality. 

Tests, 

surveys 

2 Tools and technologies for 

family budgeting and 

Acquaintance with the specifics and 

modern tools of personal financial 

Tests, 

surveys 
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personal finance planning planning, gaining skills in drawing up a 

personal (family) budget. 

3 Taxes and tax culture Introduction to the essence, necessity and 

types of taxes, peculiarities of the income 

and property taxation system, online 

payment system and the state of tax 

culture in Ukraine. 

Tests, 

surveys, 

practical 

assignment 

4 Savings and investment 

literacy of the population 

Familiarization with the current 

opportunities for citizens to participate in 

the investment process, mastering the 

specifics of using basic financial 

instruments, acquiring skills in forming a 

personal investment portfolio. 

Tests, 

surveys 

5 Financial Behavior of 

Citizens in the Context of 

Increasing the Level of 

Financial Literacy 

Gaining knowledge of the main types, 

models and strategies of financial 

behavior of the population, developing 

the ability to analyze personal financial 

behavior and determine the directions of 

its activation, taking into account the best 

foreign experience in this area 

Tests, 

surveys 

6 Financial fraud and 

personal financial security 

Familiarization with the essence, signs 

and types of financial fraud (Internet 

fraud, payment card fraud, mobile fraud, 

pyramid scheme) and technologies for 

combating financial fraud in modern 

conditions. Analyzing the main indicators 

of financial security of citizens, 

developing the ability to identify threats 

to personal financial security. 

Tests, 

surveys, 

essays 

7 Media literacy and media 

communications. Stop fake 

news. 

Familiarization with the system of 

viewing, searching and filtering data in 

the modern media space. Ability to 

critically evaluate and interpret data, 

information and digital content; check the 

reliability of information sources; 

counteract propaganda; manage data. 

Mastering the methods of media 

communications, self-realization and 

personal development in the digital 

society; interaction, distribution and 

exchange of data in the media space; 

storytelling and post-making. 

Familiarization with the specifics of 

digital citizenship, responsibility, legal 

and ethical standards, network etiquette. 

Tests, 

surveys, 

practical 

assignment 
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8 Media content and 

financial services via 

mobile phone. 

Understand how a phone can become a 

ticket to the world of services, access 

information and other mobile services 

using mobile applications, and learn how 

to make payments and transfers using a 

phone. 

Tests, 

surveys, 

essays  

9 Services in social 

networks. Alternative 

types of payments and 

settlements. 

To find out the purpose and methods of 

analyzing profiles in social media for 

further scoring and offering personalized 

services to potential customers, how to 

use chatbots to build trusting 

relationships between service providers 

and consumers, and learn how to use 

interactive platforms for customer 

service. Use of payment terminals, 

contactless and mobile payments, QR 

payments, electronic and digital wallets, 

operations with cryptocurrencies, 

familiarization with the rules of using 

electronic money. 

Tests, 

surveys, 

practical 

assignment 

10 New business models and 

the use of artificial 

intelligence in the digital 

services market. 

Marketplaces. Consideration of the main 

service aggregator platforms, clarification 

of their impact on the transformation of 

the service sales market. Clarifying the 

essence of marketplaces and why 

marketplaces that finance small and 

medium-sized businesses and offer 

microcredit are becoming direct 

competitors of banks. The use of artificial 

intelligence to automate services, in 

contact centers to answer customer 

questions, translate into different 

languages, and improve service. Use of 

artificial intelligence to prevent and 

detect fraud. 

Tests, 

surveys, 

practical 

assignment 

11 Digital identification and 

biometrics. Electronic 

document management. 

Digital citizenship. 

How users are identified and verified. 

Types of digital identification based on 

biometric data. The use of unified 

biometric interfaces for the use of new 

digital solutions. Electronic digital 

signature and electronic document 

management. Electronic e-government 

services. 

Tests, 

surveys, 

practical 

assignment 

12 Security in the media 

space. Solving problems in 

the digital society. 

Familiarization with: means of safe use of 

the media space; protection of personal 

data and anti-plagiarism; right to privacy; 

Tests, 

surveys, 

practical 
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protection against fraud, abuse, bullying; 

protection of health and well-being, and 

the environment. Self-assessment of their 

own digital media competence, 

identification and elimination of existing 

gaps. Solving life problems with the help 

of digital and media technologies. 

assignment 
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Evaluation policy 

● Policy on deadlines and rescheduling: Rescheduling of modules takes place with the permission of 

the dean's office if there are good reasons (for example, sick leave). 

● Academic Integrity Policy: Copying during tests and exams is prohibited (including using mobile 

devices). 

● Attendance Policy: Attendance is a mandatory component of assessment. For objective reasons (for 

example, illness, international internship, and other reasons), training can take place online with the 

permission of the university administration.  

 

Evaluation 

The final grade for the course is calculated as follows: 

 

Credit module 1 Credit module 2 Credit module 3 

30 40 30 

1. Oral questioning during the 

class (6 topics of 5 points each - 

35 points) 

2. Module test - 65 points 

1. Oral questioning during 

classes (6 topics of 5 points each 

- 35 points) 

2. Module test - 65 points 

Preparation of the CPIT - max. 40 

points. Defense of the CPIT - 

max. 40 points Participation in 

trainings - max. 20 points 

Student evaluation scale: 

 

ECTS Marks Content 

A 90-100 exellent 

B 85-89 good 

C 75-84 good 

D 65-74 satisfactorily 

E 60-64 enough 

FX 35-59 unsatisfactory with the possibility of reassembly 

F 1-34 unsatisfactory with a mandatory repeat course 

 


