AHoTaNis
10 BUOipKOBOI (ucumILIing «IHTepHeT Oi3Hec»
OCBITHBO-TIPOQeciiiHOI mporpamMu
«ExoHOMiKa»

Onuc (ucHumIiH

Hucuumnina «IaTepHer 6i3HEC» Opi€eHTOBaHa Ha TIMOOKE Ta IPYHTOBHE 3aCBOEHHS
CTyIecHTaMU HOBO1 (imocodii KoMepuiiHOi isyibHOCTI B Mepexi InaTepHer. Ha
CBOTOJIHIIIHI Yac CHOCTEPIraeThCs 3MIIMICHHS aKIEHTIB 3 KOMYHIKaIlliHOT Ta
iH(opMarliitHo-TomykoBoi (yHKIIIH 1HTEpHETY Ha peali3allilo 3 HOro I0MOMOTOI0
3aBAaHb cydacHoro Oi3Hecy. lle BimOyBaeThCs 3aBOSKH 34aTHOCTI MEPEKEBUX
TEXHOJIOT1A JOKOPIHHO 3MIHIOBaTH CHOCIO B3a€MOJIT MK JIOJbMH 1 KOMIIAHISIMHU,
METOAM JOCIITHULBKOI IISJIBHOCTI, KYIIBII-MPOJAXXy TOMIO. IHTEpHET HE TIIbKH
3a0e3neuye MIBUIKE PO3MOBCIOKEHHS 1H(OpMalli Ta sK HACIIIO0K, 3BOPOTHOIO
3B’SI3KY, @ ¥ 3MIHIOE Ta MIJICHIIOE KOHKYPEHIII0 B OUIBIIOCTI TPAAUIINHUX Tairy3en
eKOHOMIKH, Takux sk 3MI, po3apibHa Toprieis, iHbOpMaTHU3aIlis, TEIEKOMYHIKAII,
(b1HaHCOBI MMOCITYTH, TPAHCIIOPTYBAHHSI, OCBITA TOIIO.

Takum ynHOM, MeTOIO Kypcy «IHTepHeT Oi13Hec» € (OpMyBaHHS LUIICHOI CUCTEMHU
3HaHb MPO THTEPHET-013HEC Yepe3 BUBUYCHHS TEPMIHOJIOTIYHOTO amapary, pO3KpUTTS
yCiX HABEJICHUX MOHATH 1 BHYTPIIIHBOI JIOTIKHA SIBUINA, & TAKOX HAJAaHHS YSBICHHS
PO OpraHi3aliiHO-TEXHOJOTTYHY MOJENb O13HECY B 1HTEpPHETI. 3a METy NpeIMeTy
BBAKAETHCS W 3M00YTTS CTyICHTaMH TPAKTUYHWX HABUYOK 3 MPOBEACHHS IUIOBUX
orepariid e1eKTPOHHUMU 3ac00amMu ri00aibHOT KOMI'TOTEpHOI Mepexi [HTepHeT.

3MicT AMCHUILUIIHU

Tema 1. BBeneHns B iHTepHeET-013HEC

Tema 2. OCHOBHI MIJIXO/IM O CTBOPEHHS [HTEepHET- KOMITaH1ii

Tema 3. OcHOBHI ciocoOH BEeICHHS iIHTEpHET-013HECY

Tema 4. Cuctemu iHTEpHET- Oi3HECY y KOPIOPATUBHOMY CEKTOpi: KOPIOPATUBHI
npencTaBHUITBA B [HTEpHET, BIpTyadbHI MIANPUEMCTBA, [HTEpHET-IHKYOaTOpH Ta
MOO1JIbHa KOMEpIIis

Tema 5. Ceppicu Ta maTdopmu 115 BEACHHS IHTEpHET-013HECY

Tema 6. Oco6IMBOCTI MAPKETUHTOBOT TISUTBHOCTI HA €JICKTPOHHOMY PUHKY

Tema 7. OnepyBanns Big Data B enexktponHOMy 0i3Heci

JITEPATYPA
1. B2B Content Marketing: 2017 Benchmarks, Budgets and Trends Report.
Content Marketing Institute and MarketingProfs  University. URL:
http://contentmarketinginstitute.com/wp-
content/uploads/2016/09/2017 _B2B_ Research FINAL.pdf


http://contentmarketinginstitute.com/wp-

2. Douglas K. What’s the Right Marketing Budget as a Percentage of Revenue?
MarketingTechBlog. 2015. URL: https://www.marketingtechblog.com/marketing-
budget-percentage-revenue/.

3. Haida T., Lehkyy O., Pidhurska I. Semantic Core Parsing in Search Engine
Optimization Process 9th International Conference on Advanced Computer
Information Technologies (5-7 June 2019). Ceske Budejovice, Czech Republic, 2019.
P. 358-361.

4. Hanlon A. McKinsey’s consumer decision journey. Smart Insight: Actionable
Marketing  Advice. 2016. URL: http://www.smartinsights.com/marketing-
planning/marketing-models/mckinseys-consumer-decision-journey/ .

5. Knipp K. Get Agile: Running a Marketing Team Like a Startup. Hubspot Blog.
2017. URL.: https://blog.hubspot.com/blog/tabid/6307/bid/13703/get-agile-running-a-
marketing-team-like-a-startup.aspx .

6. Kotler Ph., Kartajaya H., Setiawan I. Marketing 4.0: Moving from Traditional to
Digital. Somerset: Wiley, 2016. 208 p.

7. Pinsker J. The Future of Retail Is Stores That Aren’t Stores. The Atlantic. 2017.
URL.: https://www.theatlantic.com/business/archive/2017/09/future-retail-
experiences-juice-bars/539751/.

8. Rindfleisch, A., O'Hern, M., & Sachdev, V. (2017). The Digital Revolution, 3D
Printing, and Innovation as Data. Journal of Product Innovation Management, 34
681-690.

9. Scott S. The Marketing Department of the Future. The Moz Blog. URL.:
https://moz.com/blog/the-marketing- department-of-the-future

10. The 4 Best Retail Business Strategies. Whatron Magazine. 2018. URL.:
https://magazine.wharton.upenn.edu/issues/spring-summer-2018/the-4-best-retail-
business-strategies/

11. Koen Ix., minr E. HoBuit uudposuii ceit / Ilep. 3 anrn. I'. Jlenis. JIbBiB:
Jlitronue, 2015. 368 c.

12. Jlerkuii O. A. Opranizamis BiJUly MapKEeTHHTY B yMOBaxX 4YeTBEPTOi
IPOMHUCIIOBOT peBooIii / EnekTpoHHe HaykoBe ¢axoBe BUIaHHA MyKadiBCHKOTO
nep>kaBHOTO yHiBepcuTeTy « EKOHOMIKA Ta cycmibeTBo». 2018, Ne 14,

13. Jlerkuii O.A., Coxampka O.M. EQexkTuBHICTh HHUPPOBUX MaPKETUHTOBHX
KOMYHIKaIllii: BiJl TTIOCTAHOBKM METH JO OIlIHIOBaHHS pe3yJibTary. MapKeTHHT 1
ugposi TexHosorii. 2017. Ne 2. C. 4-31.


http://www.marketingtechblog.com/marketing-
http://www.smartinsights.com/marketing-
http://www.theatlantic.com/business/archive/2017/09/future-retail-

