AHoOTAaLIA
10 BuOipkoBoi AucuuILting «IHTepHeT 0i3HEC»
OCBITHbO-IPOeciiiHOI mporpamMu
«IHianpueEMHULTBO, TOPTIBJIA TAa Oip:KOBA AiSVIBHICTH)

Onuc TuCOUILIiHA

HNucturmiina «IHTepHeT 6i3HEC» Opi€HTOBaHA Ha TJIMOOKE Ta I'PYHTOBHE 3aCBOEHHS
CTyJAeHTaMH HOBOi (inocodii komepuidHOI AisIBHOCTI B Mepexi IntepHer. Ha
CHOTOIHIINIHIA Yac CIOCTEPITAEThCA 3MIMIEHHS AaKICHTIB 3 KOMYHIKAIlIHHOI Ta
1H(GOpMaIIHHO-TIONIYKOBOT (DYHKIIIM 1HTEpHETY Ha peami3alfilo 3 HOro JOMOMOIOI0
3aBJaHb cydacHoro Oi3zHecy. lle BimOyBaeTbCs 3aBISKH 3JaTHOCTI MEPEKEBHUX
TEXHOJIOTI JOKOPIHHO 3MIHIOBaTH CHOCIO B3aeMOJIi MK JIIOJBMHU 1 KOMITaHISIMU,
METOIU AOCTITHUIBKOI AISUTBHOCTI, KYHIBII-MIPOJIaXy TOIIO. [HTEpHET HEe TUIbKU
3a0e3neuye MIBUIKE PO3MOBCIOKEHHS 1HGOpMaIli Ta SK HACHIiJIOK, 3BOPOTHOTO
3B’SI3KY, @ ¥ 3MIHIOE Ta MIJICUIIOE€ KOHKYPEHIIII0 B OUIBIIOCTI TPAAULIMHUX ramy3ei
€KOHOMIKH, Takux sk 3MI, po3apiOHa TopriBis, 1HPoOpMaTU3allis, TEIEKOMYyHIKaIlli,
(p1HaHCOBI MOCITYTH, TPAHCIIOPTYBAHHS, OCBITA TOILIO.

Takum unHOM, MeTOIO Kypcy «IHTepHeT O6i3Hec» € (opMyBaHHS IUTICHOI CHCTEMH
3HaHb MPO 1THTEPHET-013HEC Yepe3 BUBUEHHSI TEPMIHOJOTIUHOTO arapary, pO3KPUTTS
yCiX HABEJICHUX TOHATH 1 BHYTPIIIHBOI JIOTIKU SIBUIA, & TAKOXX HAJaHHS YSBIICHHS
PO OpraHi3aIlifHO-TEXHOJIOTTYHY MOJENb OI13HECY B IHTEPHETI. 3a METy MpeaMeTy
BBAXKAETHCA W 3700yTTS CTyICHTaMH MPAKTHYHUX HABUYOK 3 TIPOBEICHHS JIJTOBUX
ornepariid eTeKTPOHHUMU 3ac00amMu ria00aabHOT KOMI'IOTEpHOT Mepeki [HTepHeT.

3MiCT AMCHUILTIHA

Tema 1. Beegenns B inTepHeT-013HEC

Tewma 2. OcHOBHI MiJIX0/I IO CTBOPEHHS [HTepHET- KOMITaHii

Tewma 3. OcHOBHI criocoOU BEJICHHSI IHTEpHET-013HECY

Tema 4. Cuctemu iHTEpHET- Oi3HECY y KOPIOPATHBHOMY CEKTOpl: KOPIOPATHBHI
NpeICTaBHUIITBA B [HTEpHET, BIpTyalibHI MIANPUEMCTBA, |HTEpHET-1HKyOaTOpu Ta
MOO1JIbHa KOMEpLis

Tewma 5. Ceppicu Ta minaTdhopmu 1151 BECHHS IHTEpHET-013HECY

Tema 6. Oco6IMBOCTI MAPKETHHTOBO1 AISUTBHOCTI HA €JIEKTPOHHOMY PUHKY

Tema 7. OnepyBanus Big Data B enektponHOMY Gi3HEcCi
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